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Who ave we?

Founded in 1999, Sweet Dreams Teashop is
well known for being Waterloo's original
local bubble tea shop, selling a variety of
drinks, snacks, and desserts, as well as
local crafts and plushies.

Sweet Dreams targets students and young
adults (18-23) as they are located near the
University of Waterloo. They serve as o
casual spot for grabbing a sweet treat,
studying, and hanging out with friends.

\ INTRODUCTION
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Sweet Dreams emphasizes
authentic, handcrafted
oroducts in a cozy and
welcoming space. Their in-store
decor creates a dreamy,
whimsical atmosphere.

Ouv values

The paper crane symbolizes Sweet
Dreams’ roots and community
spirit. Inspired by student origami
and a thousand-crane project, it
symbolizes friendship and
perseverance.
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THE VIBE
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, H" . Sweet Dreams Teashop
1,169 4,658 753
;w‘ posts followers following

Bubble Tea Shop

Sweet Dreams is Waterloo’s original bubble tea shop /[
baardgameas and gifts!

Sunday to Wed. Tlam-11pm

Thursday to Sat. Tlam=-Midnight... more

14-170 Lniversity Ave. W, Waterloa, Ontario

,:::-’_} docs google.comMforms/dieMFAIRGQLSa R,

Following Message Contact

CuP aRT BoBa CaTe... BiNGSuUS SPeCials CoMMuNiI
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Sweet Dreams is most
active on their
account. Their profile
consists of photos and
videos that are and

, including
oromotional collaborations.
Their hashtags and audios
align with current

and the

interests of young adults.

They have @
consistent ,
and have o
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fweel drheams
Fre-a-s-h-o-p: Gong cha

v Bright, open, and inviting " Quiet, private, and
space enclosed space

rrrrr

v/ Plushies, snacks, and puzzle ¢/ Order made through
table available touchscreen kiosks

" Orders taken on sticky notes N
" Minimal customer

Bl ./ Wooden blocks used for interaction
order numbers

/" Sleek, modern brand
+/ Handcrafted brand image image

\D EXPERIENCE COMPARISON
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1. Paper sleeve with stamped logo 1. Logo is printed on cup

2. Plastic cap, no seal to pierce 2. Heat-sealed plastic film top

3. Thick, heavy, plastic cup 3. Weaker, soft, and squeezable sides
4. Uses plastic straw 4. Uses biodegradable straws

PRODUCT COMPARISON
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THE
REBRAND

THE REBRAND
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The proportions of the
crane are much smaller

The serif from this font
inconsistently connects

than the horizontal
spread of text below,
making the logo hard to
resize in relation to the
crane's visibility.

certain letters together,
breaking the letter spacing
between other letters.

Here, the tail from the letter "d"
extends beyond the baseline and
touches the ascender of the "h",
sugguesting an imperfect,
organic, hand-drawn effect.

The word "teashop" is separated by dots,

however there is an extra dot on the end
of the last letter. This imbalance throws
off the symmetry and disrupts the
visual comfort of the logo

BY: CHARLENE LEE
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This logo finds a sweet spot between

and design, adjusting to
and practices,
all while maintaining an feel.

LOGO COMPARISON
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*Font used in logo, primarily used for titles
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PRIMARY FONT TYPE
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Thin
Extralight
_ight
Regular
Medium
DemiBold

Thin ltalic
Extralight [talic
Light Italic

[talic

Medium Italic
DemiBold Italic

BY: CHARLENE LEE

Aa Bc Cc Dd Ee Ff Gg Hh |i Jj Kk LI Mm
Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz

0123456789!@#S%8*()[]

*Font used for text, additional weights

and italics used for emphasis

SECONDARY FONT TYPE
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COLOR PALETTE
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BRAND STORY

The expevience

BRAND STORY



it's @ today, and you decide to
, and take a break on your task. You

crave for a to lighten your mood
and soon you find yourself sipping away at your
drink as drifts through the air and the

iNn your body start to

More than just a teashop, Sweet Dreams is @

from the of everyday life
where everything , just enough for
YOu to start
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BIG IDEA SHORT

The big pictuve

BIG IDEA SHORT



" PRESS PAUSE,

STAET DREAMING

eality an ovld of dveams

////////////
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BIG IDEA LONG

The concept

&N BIG IDEA LONG
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At Sweet Dreams, you'll find yourself sipping a sweet, handcrafted, beverage
while the world itself seems to pause. It allows you to drift off into another
reality, away from the rush and noise, into...

'} space wheve the calm finds you'

lt's more than just a teashop, it's an experience. One that can be
enjoyed with others in a whimsical, friendly, and cozy space.

%) BIG IDEA LONG



PHYSICAL
VISUAL
IDENTITY
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\ BRANDED CUP SLEEVE AND SWEATSHIRT
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)\ BRANDED SLEEPING EYE MASK
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BRANDED STICKERS AND BUSINESS CARDS



SOCIAL
CAMPAIGN

STORY

AAAAAAAAAAAAAAAAAAA



GBDA 202 A2 BY: CHARLENE LEE

“Slow down and enjoy the sweet moments”

Our social campaign strategy focuses on creating a cozy, inviting, digital refuge
that mirrors the in-store experience of pressing pause on the rush of life and
drifting into a gentle daydream.

W) SOCIAL CAMPAIGN STORY
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By using Instagram reels, TikTok and Youtube shorts
to create engaging short form videos, we can target
our audience of students and young adults and
showcase the warm ambiance and indulgent drinks

offered at Sweet Dreams.

Lets take a look at our appveach —>

SOCIAL CAMPAIGN STRATEGY
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SOCIAL
CAMPAIGN

LOOKBOOK & STORY BOARD

SOCIAL CAMPAIGN LOOK BOOK & STORY BOARD
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PHOTOGRAPHY STYLE
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Our story-driven content will
begin with capturing the very
relatable challenges and
lows of student life.

o ‘ HoWeVer, N jUSt ONE SIP of
A adrink, the music shifts

- ' from chaotic to soft, and
L5 the student's shoulders

Wi 5
5 h

— o relax as their face lights up,
/) drifting into a new world
‘ where dreams begin.

STORY BOARD



MARKETING
PACKAGE
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"PRESS PAUSE"

THE VISION

A video that captures the impact of a Sweet Dreams drink, demonstrating how it offers as a
escape from reality after a stressed student takes a sip. With intentional manipulation of lighting,
mMusic pacing, and composition, the video creates a contrast between a dark, tense, room that @
student is studying in with a bright, sunny, cloud-like bed after they take a sip of the drink.

GBDA202: Re-Brand It! [Videol]

\D MARKETING CAMPAIGN VIDEO 1


https://www.youtube.com/watch?v=_YYGqKbMViM

GBDA 202 A2 BY: CHARLENE LEE

"SIP. BREATHE. DRIFT."

THE VISION

This video is intended to be displayed in the form of a Youtube short, Instagram reel, or TikTok as it
is sized for a phone screen. By flashing the cup in different backdrops, it shows that our drinks
can be drank anywhere, anytime. The upbeat music, short clips, and simple three-word message

immediately draw in users and leave a lasting impression. Perfect in reaching a larger anad
younger audience.

GBDA202: Re-Brand It! [Video?2]

\D MARKETING CAMPAIGN VIDEO 2


https://www.youtube.com/shorts/XucvPqygeA8
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"PRODUCT LAUNCH"

THE VISION

This video aims to showcase the logo on the physical product for Sweet Dreams bubble tea. It
visualizes how the logo is seen on the cup, and how it is interacted with. At the end, it shows
someone taking a sip, smiling ear to ear, showing how enjoyable this product is. A fun, upbeat

audio track is paired up with a professional backdrop and lighting, displaying a clean and
engaging advertisement to show off the product.

GBDA202: Re-Brand It! [Videod]

\D MARKETING CAMPAIGN VIDEO 3


https://www.youtube.com/watch?v=_iPj_bfGjys
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At Sweet Dreams, we don't just serve
drinks, we serve an

Our goal is to give little reminders to slow
down, and

OUR MESSAGE TO YOU



PRESS PAUSE, START DREAMING



